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Japan is renowned for excellence in manufacturing and inno-
vation. However, just as important to the nation’s economic 
success is its proud tradition of trading companies. For almost 
90 years, the Osaka-based Ever-On Corporation has played a 
crucial role in machinery production, supporting sales of vital 
components such as bearings and belts. Well-established in 
Japan, the company is now looking to expand across Asia. A 
new o�  ce is planned for � ailand, while Laos and Cambodia 
have been mentioned as markets with exciting potential. 
President Mamoru Maenishi is a champion of his � rm’s part in 
the manufacturing industry. “Whether a company is an SME 
or a major manufacturer, it’s hard to cover Japan with just their 
own sales capabilities. � is 
is likely the reason trading 
companies are so prevalent 
in Japan,” said Maenishi.

The Trading Heart of Japan 

“ Trading companies com-
municate market needs 

between consumers
 and artisans.” 

Mamoru Maenishi
President

Ever-On Corporation

As the � agship fashion line of Japanese � rm Kyowa, HIDEO WAKAMATSU 
bags are a truly global success story with worldwide market appeal. According to 
Kyowa’s President Toru Kotajima, the � rm works to channel all of its experience 
crafting suitcases, business bags and school bags into delivering quality fashion ac-
cessories for international markets. “Our strength lies in having a diverse product 
lineup, and this diversity has been key to maintaining stability and growth in an 
ever-changing market. We are always pushing to be the leader in the market,” said 
Kotajima. HIDEO WAKAMATSU is the � rm’s global brand, and it has been a 
� xture in the fashion world since opening its � rst store near the Luxembourg Gar-
dens in Paris 35 years ago. � eir bags are manufactured using the latest technology 
and materials that re� ect the � rm’s Japanese origins and traditions. � e designs 
have a sophisticated sense of rhythm, inspired by the Japanese people's taste for 
beautiful, simple functionality and delicate sensibilities—with a unique place in 
the market.“By raising awareness of brands like HIDEO WAKAMATSU, we aim 
to empower consumers with choices that re� ect our quality and design,” 
said Kotajima.

Fusing Fashion With Tradition for Global Success
Kyowa Co., Ltd.’s popular brand, HIDEO WAKAMATSU, has been growing continuously and 
expanding its sales globally, driven by diverse in� uences.

the market.“By raising awareness of brands like HIDEO WAKAMATSU, we aim 
to empower consumers with choices that re� ect our quality and design,” to empower consumers with choices that re� ect our quality and design,” to empower consumers with choices that re� ect our quality and design,” 

Hideo Wakamatsu
Designer
Kyowa Co., Ltd.

Japan’s Material Upgrades 
Alongside its modern high-tech economy, Japan has an 
indelible link to its past through traditional art, craftsman-
ship and culture. Rather than clashing, these two sides of the 
business world complement each other, powering the creative 
thinking and innovation that have long been Japanese 
hallmarks. Companies working with traditional materials 
often combine classic ideas with the latest technology to 
great success. For example, horticulture � rm Akatsuka Group 
utilizes natural ingredients to create a wide range of di� erent 
products. “A combination of tradition and innovation elevates 
the overall quality of Japanese products. Every manufacturer 
in the country tries to contribute to the public interest,” said 
President Koichi Akatsuka. Toru Kotajima, president of bag 
manufacturer Kyowa Co., Ltd., is proud of his country’s per-
formance in fashion. “� ere is one distinct di� erence between 
Japanese and overseas design—the unique aesthetic called 
wabisabi, translated as ‘simplicity,’  ” said Kotajima. Chiharu 
Nousaku, president of tin sculpting and molding � rm Nousaku 
Corporation, said keeping up with trends is vital. “� e next 
challenge for us is the modernization of our techniques. We, 
of course, value traditional techniques, but that way could 
not meet global demands,” said Nousaku. At the enameling 
business, Hanwa Horo Co., Ltd., President Yukio Takano 
places great importance on quality. “� e Japanese are known 
for taking great care at all stages of production and the idea of 
craftsmanship,” said Takano.
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